Dassault Systemes
2008 Analyst Day

June 5, 2008

2
2§'SAULT

FATES Dassault Systéemes




7

DASSAULT
SYSTEMES

www.3ds.com




_ Dassault Systemes identity
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1. Virtualization

2. Communities

3. Global Sourcing
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\ 4. IP Trading

5 5. People & Environnement Friendly
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PLM, the Fastest Growing Enterprise Software Market
\ Di{ital Enterprise Market
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PLM - $15.5bn

Sales Matrix & After Sales
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Define, Monitor & Control
for Build to Order

Design Supply Chain
bal Collaborative Design
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ERP - $32.0bn

+5%
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Growth Drivers

2-Up Selling

4-New Users

2001 DASSAULT SYSTEMES-R2
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avy
OEMs Suppliers Equipment Airframes Suppliers Satellites

3-New Industries

Business System

* Pricing Model
* Value Chain Structure

* Brand Attributes
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Existing

1-Cross Selling
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. Expanding the PLM Market -

Lifelike
Total Addressable Market 4 5 Experience
Collab ti Realistic [ —
O aoordtVe simulation

*(X2) from 3D CAD to DMU pusiness
| rocess

*(X2) from DMU to PLM

E Product Lifecycle Management
n Digital Mock-Up
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Addressable
Market
(Software)
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SOA

Lifelike
Experience

3D as a Media

Together towards V6

DS
Unveils
PLM 2.0
on V6
Platform

Dassault Systemes
Introduces V6 to the

Market
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DS Strategy: PLM2.0, the PLM Online for All

E Lifelike
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Realistic
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“Online environment for rrocess

virtual experience in
3D from anywhere”

E Product Llfe Cycle Management
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PLM 2.0

¢ All Users

o Users’ Interactions ™
« Generate IP

o Experience in 3D

¢ Online

Progress
of Virtual
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V6 Values for PLM 2.0
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1. Global collaborative
innovation

- 3D as a media
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V6 Values for PLM 2.0

1. Global collaborative
innovation

- 3D as a media
- Communities
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V6 Values for PLM 2.0

. Global collaborative

innovation

. Lifelike experience

- “First Life”: Virtual + R eal

- Lifelike user experience, fun
to use

2009 06 05 DS FINA
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V6 Values for PLM 2.0

1. Global collaborative
innovation

AULT SYSTEMES-R2

2. Lifelike experience

©@2001 DASS

3. Single PLM platform for IP
management

- - Harness collective intelligence
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V6 Values for PLM 2.0
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. Global collaborative

innovation

. Lifelike experience

. Single PLM platform for IP

management

. Online creation and

collaboration

- Online product authoring
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V6 Values for PLM 2.0

. Global collaborative
innovation

2. Lifelike experience

3. Single PLM platform for IP

management

4. Online creation and

collaboration

- Online product authoring
- R equirements
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L ogical

P hysical
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V6 Values for PLM 2.0
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1. Global collaborative

innovation

2. Lifelike experience

3. Single PLM platform for IP

management

4. Online creation and
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- Online product authoring
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V6 Values for PLM 2.0

. Global collaborative
o innovation

——— 2. Lifelike experience

2001 DASSAULT SYSTEMES-R2

Shipbuilding
emmeme—

= 3. Single PLM platform for IP
% management

Industrial
Equipment
NS e

da/ 4. Online creation and
- collaboration

&) | 5. Ready to use PLM
i business processes

» - Breadth of industry-specific
Ciosmer business process applications
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V6 Values for PLM 2.0

1. Global collaborative
innovation

2. Lifelike experience

3. Single PLM platform for IP
management

4. Online creation and
collaboration

5. Ready to use PLM
business processes

6. Lower cost of ownership

- Simple, Scalable, Open
- Easy path to V6
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Devices

Lifelike Experience

Collaborative Innovation
for Product Life Cycle
Management (I-PLM)

i IP Modeling & Simulation

Virtual
Design

Realistic
Simulation

Digital
Manufacturing
& Production
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Serving Customers & Partners
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