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Cosmetics: Top Markets & Leaders

Countries of

A balanced global market representative of most CPG segments Leaters (HQ)
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L'Oréal, P&G, Unilever, Estée Lauder, Shiseido, Avon, Kao, Beiersdorf, Johnson & Johnson, Chanel
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Consumer Packaged Goods - Challenges
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2
DS SESREGES

SDRSSRULT IF WE ask the right que
p SYSTEMES ' wecanchan gethewo Id


../../../Videos/CPG-Retail_challenges.mov

Consumer

Salesforce.com

Alexion Pharmaceuticals
VMware

Regeneron Pharmaceuticals
ARM Holdings

Baidu
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Packaged Goods : Innovation
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Fanuc
Diageo DIAGEC
Hershey JERSHEYS
Danone

Procter & Gamble
Dassault Systemes*
Colgate-Palmolive
Ecolab

Monsanto

Vi Reckitt

Benckiser

Reckitt Benckiser Group
Keyence

Kone

Yahoo Japan

BRF-Brasil Foods BR”
Tata Consultancy Services

Yum! Brands

Teradata

Praxair

CsL

Anheuser-Busch InBev b
Kweichow Moutai
Google

L'Oréal

Sherwin-Williams

LOREAL

Citrix Systems
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Smith & Nephew

Mondeléz International <Mendeléz,

ey

Infosys
Kellogg ’%ﬁ
Ultrapar Participacoes

Intuit

Technip

¥ PEPSICO

PepsiCo gy
Schlumberger

Fresenius Medical Care

SMC Corp

Valeant Pharmaceuticals Intl
Unilever NV uw
China Oilfield Services

Automatic Data Processing

Gilbely

Group

Carlsberg
Covidien

Bajaj Auto

Tyco International
Novo Nordisk
Johnson Controls
SAP

Amphenol
Sandvik

LVMH Moet Hennessy Louis Vuitton

(Forbes 2013 ranking)
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76 Roper Industries
77 ASML Holding

78 Assa Abloy
79 Apple

80 Air Products & Chemicals

81 Tenaris

82 Precision Castparts

23 Rockwell Automation

24 Nintendo

85 Cameron International

26 Secom

87 Schindler Holding

88 Campbell Soup

29 Kubota

90 Mylan

91 BG Group
92 Adidas

93 Henkel

94 Atlas Copco
95 Syngenta
96 Pentair

97 Kao

syngenta
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98 Fidelity National Information Services

99 MediaTek

100 Daikin Industries
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2012 : DS announces 3DEXPERIENCE

Dassault Systemes Opens New Horizons
with 3D Experience

New 3D Experience Platform to Help Industry Leaders Create
Consumer Experiences

VELIZY-VILLACOUBLAY, France — February 9, 2012 — Dassault Systemes (Euronext Paris:
#13065, DSY.PA), world leader in 3D design software, 3D Digital Mock Up and Product
3DEXPERIENCE Lifecycle Management (PLM) solutions, today announced the pursuit of a new strategy based
on a 3D Experience platform that will change the way industry leaders and marketers create
value for their end consumers. The 3D Experience platform transforms the way “innovators will
innovate with consumers” by connecting designers, engineers, marketing managers and even
consumers, in a new ‘social enterprise’.

“We have evolved the V6 platform with our customers over the last few years. The addition of
intelligent information search-based technologies, social innovation capabilities and realistic 3D
virtual experiences made us ready to pioneer a new technological wave: a 3D Experience
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3DEXPERIENCE for CPG
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Perfect Package
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Perfect Package...Design Winning Experiences
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Perfect Shelf

WIn In Store
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Perfect Shelf
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3DEXPERIENCE for RETAIL - Mobility
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