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CATIA 3DEXPERIENCE 

Philippe Laufer - CATIA CEO 
 

2014 December 5  
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DS Portfolio Evolution 

2012 

V3 V4 V5 V6 

~20 apps  ~100 apps ~200 apps ~400 apps ~500 apps 

3DEXPERIENCE 

3D  

Design 

3D DMU 

Digital Mock-up 

3D PLM & BIM 

Product & Building Lifecycle 

Management 

1981 1995 2001 
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CATIA 
SHAPE THE WORLD WE LIVE IN 
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IMAGINE & SHAPE THE CONNECTED WORLD 
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The Brand differentiation for the Users is the SUPERIORITY OF APPS 
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Internet Of Things 

HOME (CONSUMER) 

BUILDING & CITY 

MOBILITY 

BODY HEALTHCARE 
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CATIA: Five levels of connected objects 

Int
elli

gen
ce 

City & Building Home (Consumers) Transportation Body Healthcare 

Universes 

« Non aware » Systems 

Environment Sensing 
Systems 

Responsive Systems 

Autonomous Systems 

Social Systems 

https://www.youtube.com/watch?v=8fjNSUWX7nQ
https://www.youtube.com/watch?v=wfuMqfNwBJE
https://www.youtube.com/watch?v=pYD1Mkdm_1E
https://www.youtube.com/watch?v=UC8W7I7qlZs
https://www.youtube.com/watch?v=yggn7P4pRUw
https://www.youtube.com/watch?v=7LLxI5L_5jg
https://www.youtube.com/watch?v=0aX-WXBMI8I
https://www.youtube.com/watch?v=gCuPx9shWT0
https://www.youtube.com/watch?v=PLPjEbT32U8
https://www.youtube.com/watch?v=m-C1gmi1du0
http://youtu.be/pBnFkxjdWes
https://www.youtube.com/watch?v=cJMRBYJMmjk
https://www.youtube.com/watch?v=cmJJb2KwmEo
https://www.youtube.com/watch?v=c6DOm7whoiY
https://www.youtube.com/watch?v=qNTKdWes3xI
http://videos.airbus.com/video/0121d2fda80s.html


3D
S.C

OM
 ©

 D
ass

aul
t S

yst
èm

es 
| C

on
fid

ent
ial 

Inf
orm

atio
n |

 12
/5/

201
4 |

 re
f.: 

3D
S_

Do
cum

ent
_2

014
 

8 

CATIA GROWTH DRIVERS 
 

a) Driverless Cars 

b) Robotics 

c) Smart Building 

a) New Industries 

b) New GEOs 

a) Expand user reach with 

Mobile 

b) SMB through Cloud 

I. From Systems to IoT II. Diversification 

III. New Usage IV. Core Market in Core Industries 

2015 

a) Shift to 3DEXPERIENCE 

b) Added Value Applications 
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 I. From Systems to IOT 
Driverless Cars 

Self driving cars, an 
87B$ opportunity in 
2030 
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I. From Systems to IOT 
Robotics 
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I .  F r o m  S y s t e m s  t o  I O T 
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CATIA GROWTH DRIVERS 
 

a) Driverless Cars 

b) Robotics 

c) Smart Building 

a) New Industries 

b) New GEOs 

a) Expand user reach with 

Mobile 

b) SMB through Cloud 

I. From Systems to IoT II. Diversification 

III. New Usage IV. Core Market in Core Industries 

2015 

a) Shift to 3DEXPERIENCE 

b) Added Value Applications 



3D
S.C

OM
 ©

 D
ass

aul
t S

yst
èm

es 
| C

on
fid

ent
ial 

Inf
orm

atio
n |

 12
/5/

201
4 |

 re
f.: 

3D
S_

Do
cum

ent
_2

014
 

13 

II. Diversification 
High Tech 

CATIA Systems to accelerate new industry penetration 
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II. Diversification 
Consumer Package Goods 

Engineering the leak 
resistance ! 

1st requirement: 
Clean Hair ! 

The Shampoo bottle case  
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II. Diversification 
New Geos 

New success in KOREA, CHINA 
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CATIA GROWTH DRIVERS 
 

a) Driverless Cars 

b) Robotics 

c) Smart Building 

a) New Industries 

b) New GEOs 

a) Expand user reach with Mobile 

b) SMB through Cloud 

I. From Systems to IoT II. Diversification 

III. New Usage IV. Core Market in Core Industries 

2015 

a) Shift to 3DEXPERIENCE 

b) Added Value Applications 
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III.New Usage 
Mobile solutions for virality 

Reach new communities of decision makers 

Phil Skater 
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III.New Usage 
Mobile solutions for virality 

Reach individuals, Small companies 



3D
S.C

OM
 ©

 D
ass

aul
t S

yst
èm

es 
| C

on
fid

ent
ial 

Inf
orm

atio
n |

 12
/5/

201
4 |

 re
f.: 

3D
S_

Do
cum

ent
_2

014
 

19 

CATIA GROWTH DRIVERS 
 

a) Driverless Cars 

b) Robotics 

c) Smart Building 

a) New Industries 

b) New GEOs 

a) Expand user reach with 

Mobile 

b) SMB through Cloud 

I. From Systems to IoT II. Diversification 

III. New Usage IV. Core Market in Core Industries 

2015 

a) Shift to 3DEXPERIENCE 

b) Added Value Applications 
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IV.Core market in core industry 
Shift to 3DEXPERIENCE 

Full V6 deployment 
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IV.Core market in core industry 
Shift to 3DEXPERIENCE 

Full V6 deployment 
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IV.Core market in core industry 
TESLA: When Detroit meets The silicon valley 

TESLA SHOP ROBOTIC PLANT CAR SHIPMENT POWER STATION CONTROLLER 

A complete new experience for the consumer 
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IV.Core market in core industry 
Added Value Applications 

Composites braiding: increases production & reduces cost 
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Conclusion 
• CATIA:  leading edge technology powered by 3DEXPERIENCE 
• Steady high single digit  growth 
• Opportunities to expand at arm’s reach: 

• Growing countries in ASIA 
• CATIA Systems from shampoo bottles to airplanes 
• New users and customers with CATIA on the cloud 
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